




Department of Census and Statistics
State Ministry of Economic and Policy Development 

Sri Lanka

May 2020

ANNUAL SURVEY OF TRADE AND SERVICES 2018





PREFACE
The Annual Survey of Trade and Services 2018 is the third in the series of surveys on the services 
sector of Sri Lanka conducted by the Department of Census and StaƟ sƟ cs (DCS). As the Sri Lankan 
economy which was predominantly dominated by agricultural acƟ viƟ es transformed towards a di-
verse mix of more trade and other services over the past few decades, there was a growing demand 
for data on these emerging sectors from a wide range of users including planners, policy makers 
and researchers. Therefore the Department of Census and StaƟ sƟ cs as the key government agency 
responsible for providing offi  cial staƟ sƟ cs for Sri Lanka conducted an Economic Census in 2013/14 
for the fi rst Ɵ me replacing the Census of Industries and Census of Agriculture. Economic Census 
2013/14 was a milestone in producing economic staƟ sƟ cs as detailed data on trade and other ser-
vices were collected for the fi rst Ɵ me. Wholesale, retail trade and a broad array of services acƟ viƟ es 
were included for data collecƟ on and staƟ sƟ cal indicators on services sector were made available 
for planning and policy making.

Considering the need for indicators on the services sector to monitor its performance, the Depart-
ment of Census and StaƟ sƟ cs iniƟ ated to conduct a survey on trade and other services annually. The 
Annual Survey of Trade & Services 2018 covers privately owned establishments within the country’s 
territory and key government agencies. Sampling frame for the survey was the list of establishments 
prepared at the Economic Census 2013/14.

This report presents important indicators on the nature, structure and the performance of trade 
and almost all the other services sectors of the economy. I hope this report will avail you of vital 
informaƟ on for evidenced based decision making and for other data requirements.  

Dr. I.R.Bandara
Director General
Department of Census and StaƟ sƟ cs
306/71, Polduwa road
BaƩ aramulla

2020.05.29
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HIGHLIGHTS 

11,428





KEY INDICATORS ON TRADE & SERVICES SECTOR IN SRI LANKA - 2017
No Indicator Unit Total Trade Services
1 Number of establishments Number 56,553 23,519 33,034

2 Number of person engaged Number 1,151,173 296,467 854,706

3 Salaries and wages  Rs.Mn 600,942 145,792 455,150

4 Output Rs.Mn 3,059,613 1,089,945 1,969,668
5 Intermediate consumpƟ on Rs.Mn 1,152,401 268,904 883,497
6 Value added Rs.Mn 1,907,212 821,041 1,086,171

7 Annual salary per person 
engaged Rs. 522,025 491,764 532,522

8 Annual output per person 
engaged Rs. 2,657,822 3,676,451 2,304,497

9 Annual value added per 
person  engaged Rs. 1,656,756 2,769,423 1,270,812
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Chapter 1 Introduction
1.1   BACKGROUND
Economic Census is an integrated programme of data collecƟ on and compilaƟ on that provides com-
prehensive informaƟ on on the structure and funcƟ oning of a country’s economy. In Sri Lanka the 
agriculture and industry sectors of the economy were covered by the Census of Agriculture and 
Census of Industry over the past six decades, usually conducted in every ten years. Though the rising 
of services sector in the country was realized no comprehensive staƟ sƟ cs were available for plan-
ning or decision making of this sector. Planners and policy makers were insisƟ ng staƟ sƟ cal measures 
on this sector. The Economic census 2013/14 was the fi rst ever aƩ empt to bring out comprehensive 
informaƟ on on trade and a variety of other services acƟ viƟ es carried out within Sri Lankan territory.
Trade and other services provide vital support to the economy more specifi cally to industry through 
provision of raw materials, fi nancial, logisƟ c and communicaƟ on faciliƟ es etc. Increased trade and 
the widespread availability of services may boost economic growth by improving the performance 
of other industries. Thus, conƟ nuous informaƟ on on services sector is essenƟ al to monitor the per-
formance of the economy. Hence the Department of Census and StaƟ sƟ cs decided to conƟ nue the 
Annual Survey of Trade and Services which was iniƟ ally conducted in 2016 based on the register of 
establishments obtained at the economic census 2013/14. 
1.2   OBJECTIVES
The objecƟ ves of the Annual Survey of Trade & Services are 

•  ComputaƟ on of key indicators on trade and services sector.
•  UpdaƟ ng the register of trade and services establishments.  
•  IdenƟ fi caƟ on of structural changes of trade and services sector. 
• CompilaƟ on of naƟ onal accounts.

1.3   SCOPE AND COVERAGE
 
          Economic acƟ viƟ es
Sri Lanka Standard Industry Classifi caƟ on (SLSIC), which is fully aligned with the InternaƟ onal Stand-
ard Industry Classifi caƟ on (ISIC) - revision IV is used to classify economic acƟ viƟ es under the survey. 
Accordingly, following secƟ ons of the ISIC are basically included in the survey with certain limita-
Ɵ ons specifi ed in the succeeding paragraph.
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G    Wholesale and retail trade; repair of motor vehicles and motorcycles
H    TransportaƟ on and storage
I    AccommodaƟ on and food service acƟ viƟ es
J    InformaƟ on and communicaƟ on
L    Real estate acƟ viƟ es

M    Professional, scienƟ fi c and technical acƟ viƟ es (excluding division 70)
N    AdministraƟ ve and support service acƟ viƟ es
P    EducaƟ on
Q    Human health and social work acƟ viƟ es
R    Art, entertainment and recreaƟ on
S    Other service acƟ viƟ es

All the economic acƟ viƟ es included under the above secƟ ons of the SLSIC except the under men-
Ɵ oned acƟ viƟ es were covered in the survey. 
•  Financial, insurance and other fi nancial related acƟ viƟ es
•  ConstrucƟ on
•  Households engaged in transport services or renƟ ng vehicles deploying less than 3 light   
  vehicles, such as vans, cars etc. and households engaged in operaƟ ng or hiring three wheelers.
•  Teachers engaged in individual tutoring by visiƟ ng houses
•  Informal house-based tutoring classes which have less than 20 students
•  The traders who don’t have a permanent store but change the place of selling from day to day  
  throughout the week. Ex: sellers at weekly fairs
•  The households which provide accommodaƟ on for less than 5 boarders 
•  The households that have rented less than 3 rooms, houses, annexes or other buildings for   
  businesses etc. But if the fl oor area of the rented building exceeds 5000 sq. Ō ., the acƟ vity   
  is included in the sampling frame. 
•  The acƟ viƟ es of extraterritorial organizaƟ ons classifi ed under secƟ on U of the SLSIC (such as   
  embassies, internaƟ onal organizaƟ ons etc.) 
•  The real estate sector doesn’t include own-occupied housing services
•  The economic acƟ viƟ es classifi ed under secƟ on T (acƟ viƟ es of households as employers,   
  undiff erenƟ ated goods and services producing acƟ viƟ es of households for own use etc.) 
          Public and private sectors
All the privately owned establishments engaged in services related economic acƟ viƟ es within the 
country’s economic territory and key government agencies were included in the survey. The govern-
ment insƟ tuƟ ons included were Sri Lanka transport board (SLTB), Sri Lanka railways, Sri Lankan air 
lines, Airport and aviaƟ on services (Sri Lanka) limited, Sri Lanka ports authority, Sri Lanka postal de-
partment, Sri Lanka broadcasƟ ng corporaƟ on (SLBC), Sri Lanka Rupavahini corporaƟ on, Independ-
ent television network (ITN), Sri Lanka telecom (SLT) and NaƟ onal museum. 
          Persons engaged
The trade sector (wholesale, retail trade and repair of motor vehicles and motor cycles) covers only 
the establishments with four or more persons engaged, whereas all other sub sectors cover enƟ Ɵ es 
with fi ve or more persons engaged. 
 2 



The staƟ sƟ cal unit of the survey is basically an establishment. However enterprises were allowed 
to provide aggregated enterprise level data in case a parƟ cular enterprise was not in a posiƟ on to 
breakdown its data to establishment level. Therefore the geographical disaggregaƟ on of the infor-
maƟ on is not possible, as the establishments of each of such enterprises may be scaƩ ered across 
diff erent geographical areas. The major business acƟ vity from which it records highest earnings is 
considered as its main business acƟ vity and all the other minor acƟ viƟ es are considered as ancillary 
acƟ viƟ es.   
2.1 THE QUESTIONNAIRE
Data is canvassed via two diff erent quesƟ onnaires, i.e., one for the Trade sector and the other for 
the Service sector, considering the inherent diff erences in the nature of the two business acƟ viƟ es.   
In both quesƟ onnaires the quesƟ ons were grouped under several major secƟ ons to gather data 
on IdenƟ fi caƟ on informaƟ on, Employment, CompensaƟ on of employees, Expenditure incurred on 
intermediate consumpƟ on items and other items, Inventory /stocks, Income /receipts earned from 
main business and the ancillary acƟ viƟ es, and the informaƟ on of Fixed assets etc.  
In line with the guidelines provided in the SNA 2008, the gross output of the service sector and the 
trade sector are compiled in 2 diff erent ways as follows:
• The gross output of the service acƟ viƟ es may be the total charge for the service rendered, 

commission income or the revenue earned from the service acƟ vity (other than the fi nancial 
acƟ viƟ es and trade acƟ viƟ es).

• The gross output of the trade acƟ viƟ es is in short the trade margin, which is calculated by de-
ducƟ ng the value of items purchased for resale aŌ er adjusƟ ng for stocks from the sales revenue.           

• The gross output of the motor vehicle repair and maintenance acƟ viƟ es, which is included un-
der trade sector, is compiled similar to the computaƟ on of output of service acƟ viƟ es, not the 
trade margins. 

As a business establishment may engage in a number of ancillary business acƟ viƟ es in addiƟ on to 
its main business, the aggregated gross outputs of all such acƟ viƟ es should be added to the gross 
output of the main business acƟ vity to arrive at the gross output of the enƟ re establishment.   Fur-
ther, the royalty income, rental income, own account capital formaƟ on and the earnings from other 
acƟ viƟ es fallen under the producƟ on boundary of SNA 2008 are also added together to compile the 
total gross output. 
Data on the following were collected in order to calculate the intermediate consumpƟ on of the 
trade and services sector  

•  Payments incurred on management, accounƟ ng, audiƟ ng, legal and other professional 
services

Chapter 2 Methodology
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•  Payments for educaƟ on and training, minor repairs and maintenance work, security ser-
vices, work performed on subcontract and commission basis by other enterprises etc. 

•  Cost of electricity, fuel, energy and water 
•  Rental or payments incurred for buildings and machinery or lease of machinery and 

equipment.
•  TransportaƟ on and installaƟ on charges
•  Cost of prinƟ ng, staƟ onary and journals etc.
•  Cost of business travels 
•  Bank charges
•  Payments incurred for adverƟ sing and promoƟ on, registraƟ on fees, royalƟ es etc.
•  Cost of disposal and treatment of waste products
•  Expenses incurred on research and development and environmental protecƟ on
•  Value of raw materials, packing and other materials consumed 
•  Expenditure incurred on communicaƟ on
•  Other expenses incurred that are stated as intermediate consumpƟ ons in the SNA 2008.

Book value at the beginning of the year, gross addiƟ ons during the year, own account fi xed assets 
and depreciaƟ on were canvassed under the two major components of fi xed assets namely, tangible 
fi xed assets and intangible fi xed assets. Under the tangible fi xed assets data of the following com-
ponents were collected

•  Land and land improvement
•  Buildings and other construcƟ ons
•  Transport equipment
•  Computer equipment
•  Plant and machinery 
•  Furniture & other offi  ce equipment etc.

In addiƟ on, data on capital work in progress, other tangible assets, and Intellectual property prod-
ucts, value of the computer soŌ ware and data base and value of other intangible assets were also 
collected.
Entertainment, literary or arƟ sƟ c originals, non- produced intangible fi xed assets like good will, 
trade mark were collected under the intangible fi xed assets.
Employment data were collected gender wise with a view to support policy formulaƟ on as female 
employment is considered as a key indicator in formulaƟ ng policies. Data on compensaƟ on of em-
ployees were collected for all employees irrespecƟ ve of gender disaggregaƟ on. However such data 
were collected for local and foreign naƟ onals separately.
2.2   DATA COLLECTION
CollecƟ ng Ɵ mely and accurate data from establishments is very tedious and Ɵ me consuming. Unlike 
household surveys, it is very challenging and diffi  cult to ensure a higher response rate for establish-
ment surveys. The quesƟ onnaires are iniƟ ally posted to the selected establishments and only the 
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default establishments are approached by the fi eld offi  cers of the DCS. Annual reports (fi nancial 
reports) of the listed companies are also used to capture data required to esƟ mate staƟ sƟ cs.
2.3   REFERENCE PERIOD
Reference period of the survey was the calendar year 2017 (i.e. 1st of January to 31st of December). 
In case the establishments face diffi  culƟ es in providing data for calendar year, data relevant to the 
fi nancial year, starƟ ng from the 1st of April of the reference year unƟ l 31stof March of the next year, 
is also accepted. Otherwise esƟ mates for the calendar year were accepted.
2.4   SURVEY DESIGN AND SAMPLING TECHNIQUE
Considering the share of contribuƟ on to the total output and pracƟ cal diffi  culƟ es in covering the 
enƟ re populaƟ on, the establishments with 4 or more persons engaged in trade acƟ viƟ es and those 
with 5 or more persons engaged in all other services were considered as the sample frame to se-
lect the sample for the survey.  The straƟ fi ed sampling was applied by dividing above said selected 
frame into 2 strata, viz, the establishments with the number of persons engaged below 50, and the 
other with 50 or above, where the laƩ er category was fully enumerated while the preceding stra-
tum was covered via a representaƟ ve sample.     
A number of 1324 establishments were included for complete enumeraƟ on and 3,669 establish-
ments were selected to represent the rest of the establishments.
The straƟ fi ed random sampling technique was further adopted to the stratum of the establishments 
with the persons engaged below 50, to ensure that the selected sample covers all the SLSIC 3 digits 
categories and all the geographical boundaries, ie. districts,  covering the enƟ re country.
(a) DeterminaƟ on of weights
 TheoreƟ cal background
The fi nal weight for kth

 respondent in the stratum h, whk, is a composite of the base weight; w1hk , 
the non-response adjustment; w2hk and the factor to compensate for coverage errors; w3hk such that,

Base weight (w1hk)

The base weight is the reciprocal of the probability of selecƟ on to the sample. Therefore, it requires 
an adjustment factor to be incorporated in the weight.  To illustrate, if Nh is the populaƟ on size for 
stratum h and nh is the corresponding sample size, 
Then the base weight, w

1hk
=  Nh

                       nh
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Non-response weight  (w2hk)

The non-response weight is the raƟ o of the sample size to the total respondents. The establish-
ments that were considered as non-respondents are those who refused to parƟ cipate in the survey.
Non-response weight,  
     
Here n*h is the number of responded establishment in hth stratum.
Sampling frame error weight (w3hk)

The followings are the infl uencing factors on frame errors. 
•  Establishments that cannot be located
•  Establishments, which were closed (they should not be included in the sampling frame)
•  Establishments, which are out-of-scope (the ISIC classifi caƟ on was not specifi ed correctly) 
•  Establishments, which were duplicates and mergers.

If given the stratum h, 
 q

1h
 -   ProporƟ on of establishments with frame problems (proporƟ on of those that         

   should notbe included in the frame)
 q

2h -   ProporƟ on of establishments that were missing in the frame (those that should   
   be listed but were not included)
Then the true populaƟ on size of stratum h; N’h should be,
       N’

h 
= N

h
×(1-q

1h
+ q

2h
) 

Hence the frame adjustment weight; w3hk is,
       W3hk = (1- q1h + q2h)

(b) EsƟ maƟ on
EsƟ mates for each of the strata described above could be derived separately.  
From (1), whk=w1hk × w2hk × w3hk

The esƟ mate for a total in stratum h is given by,

 
Where, k    =  1, 2, 3,… nh

 nh   =   Number of units in stratum h
 yijk  =   Observed value of considered variable for kth unit in stratum h

w
2hk

=   nh

 nh
 

 yh = whk yhk
k =1

nh
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The concepts and defi niƟ ons used in the Annual Survey of Trade and Services 2018 were broadly in 
accordance with the United NaƟ ons recommendaƟ ons.
3.1   STATISTICAL UNIT 
StaƟ sƟ cal unit is an establishment which is defi ned as an enterprise, or part of an enterprise, which 
is situated in a single locaƟ on and in which only a single producƟ ve acƟ vity is carried out or in which 
the principal producƟ ve acƟ vity accounts for most of the value added.
In the analysis, the ideal defi niƟ on of the establishment was followed. Data collected at enterprise 
level was disaggregated into establishment level using the proporƟ on of output. Ancillary units such 
as warehouses, garages etc. were treated as part of the main establishments.
3.2   OUTPUT AND VALUE ADDED 
InternaƟ onal staƟ sƟ cal bodies provide standards for output and producƟ vity measurement. In par-
Ɵ cular, the United NaƟ on’s StaƟ sƟ cs Division’s Fundamental Principles of Offi  cial StaƟ sƟ cs provides 
the basic framework for offi  cial staƟ sƟ cs in member countries. The division also produces the Hand-
book of StaƟ sƟ cal OrganizaƟ on and the System of NaƟ onal Accounts. 
DCS seeks to use internaƟ onal best pracƟ ces to conƟ nuously improve its staƟ sƟ cs. It generally de-
velops its standards and classifi caƟ ons in line with internaƟ onal norms.  For example, localizing 
InternaƟ onal Standard Industrial Classifi caƟ ons (ISIC) revision IV as SLSIC, Sri Lanka Standard In-
dustry Classifi caƟ on, to implement the recommendaƟ ons of the 2008 review of the UN’s System of 
NaƟ onal Accounts.
The value of output corresponds to the sum of the value of all goods or services that are actually 
produced within an establishment and become available for use outside that establishment, plus 
any goods and services produced for own fi nal use. The value of output at basic prices is calculated 
as follows  

Chapter 3 Concepts and Defi nitions
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Gross output =
                 Value of sale/turnover/shipment of goods produced by establishment

 +     Value of sale/turnover/shipments of all goods and services purchased for   

    resale in the same condition as received 

–     Purchases of goods and services for resale in the same condition as received 

+     Commissions and fees from selling goods and services on account of others 

+     Receipts for industrial work done or industrial services rendered to others 

+     Other revenues 

+     Value of own account ë xed assets

+     Change in work in progress

+     Change in inventories of ë nished goods

+     Change in inventories of goods purchased for resale in the same condition as  

    received 

Gross value added, is defi ned as the value of output less the value of intermediate consumpƟ on, 
where value of output is measured at basic price, and the intermediate consumpƟ on at purchaser’s 
price.
Purchasers’ prices are the amounts paid by the purchasers, excluding the deducƟ ble part of value 
added type taxes, and it is in short the actual costs to the users.
Basic prices are prices before taxes on products/services (such as VAT, Excise Duty, NBT etc.) are 
added and subsidies on products/services are subtracted, and it is in short the amount retained by 
the producers. 
3.3   FIXED CAPITAL ASSETS
The book value of fi xed assets at the beginning of the year, value of gross addiƟ ons during the year, 
value of own account fi xed assets and depreciaƟ on of all assets with producƟ ve life of one year or 
more, owned by the establishment (i.e. land, buildings & other construcƟ ons, plant & machinery, 
transport equipment, computer equipment, furniture & other offi  cial equipment and intangible 
fi xed assets) have been collected. Leased or rented assets have not been included.
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 (a)  Book value at the beginning of the year
This refers to the original cost of the item less its accumulated depreciaƟ on to that point, less assets 
reƟ red and sold up to the beginning of the year.
 (b)  Gross addiƟ ons to fi xed assets during the year
This is defi ned as the total of the costs of new and second hand fi xed assets acquired during the 
year and alteraƟ ons, renovaƟ ons and improvements purchased, less the value of sales of used fi xed 
assets.
ValuaƟ on of fi xed assets acquired from others was to be at the delivered price plus cost of installa-
Ɵ on and any necessary fees and taxes. 
3.4 EMPLOYMENT AND EARNINGS
Number of persons engaged in the establishments was collected under diff erent employment cate-
gories. Data on salaries and wages of the employed was also collected.
 (a) Number of persons engaged
This is defi ned as the total number of persons who work in or for the establishment, including work-
ing proprietors, acƟ ve partners, contribuƟ ng family workers, administrators, managers, technical 
and supervisory staff , clerical and related services workers and all other employees. 
Working proprietors and acƟ ve partners: 

All individual proprietors and partners who are acƟ vely engaged in the work of the estab-
lishment have been included here.

ContribuƟ ng family workers: 
This includes all persons living in the household of the owners and working in the establish-
ment, without a regular pay, for at least one third of the normal working Ɵ me of the estab-
lishment and non-household members who work without payment.
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 (b) Salaries and wages
Salaries and wages includes all remuneraƟ ons paid (in cash or in kind) to the employees during the 
calendar year 2017 or the fi nancial year 2017/18. 
It includes, 

•  Gross salaries and wages
•  Employer’s contribuƟ on for social security funds
•  Other benefi ts in cash paid by employer
•  Other benefi ts in kind provided by employer
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All the tabulaƟ ons and graphs were prepared based on the data collected in the Annual 
Survey of Trade and Services - 2018

Economic Sector Establishments Person engaged
Number  % Number  %

Total 56,553 100.0 1,151,173 100.0
Trade 23,519 41.6 296,467 25.8
Services 33,034 58.4 854,706 74.2

Major fi ndings of the annual survey of trade and services - 2018 are presented in this chapter. 
Tables with comprehensive informaƟ on are included in chapter 5. When comparing data related 
to the secƟ ons of Transport & storage, InformaƟ on & communicaƟ on and Arts, entertainment & 
recreaƟ on with previous years, it should be noted that the data for 2018 includes informaƟ on on 
key government agencies as well.

Table 4.1:  Number of establishments and persons engaged by economic sector – 2017

Table 4.1 indicates that the total number of small, medium and large scale privately owned es-
tablishments engaged in trade and other service acƟ viƟ es excluding micro scale units are 56,553. 
More than 41% of these enƟ Ɵ es are engaged in wholesale and retail trade including repair of motor 
vehicles and motor cycles. Trade and other services sector provide employment for an esƟ mated 
number of 1,151,173 persons out of which 25.8 % are engaged in trade sector with a majority of 
them (74.2 %) in other service acƟ viƟ es.  
Figure 4.1: Gender composiƟ on of persons engaged by economic sector – 2017

Figure 4.1 reveals the gender composiƟ on of persons engaged in the services sector and it depicts 
that almost three fourth of the persons engaged (74.3%) in the trade sector are males. More female 
parƟ cipaƟ on is observed (34.8 %) in the services sector when compared with trade sector (25.7%).

Chapter 4 Major Findings

Male             74.3 %

Female         25.7 %
Male            65.2 %

Female        34.8 %

Trade Services
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 Economic Sector Output           (Rs.Mn)
IntermediateconsumpƟ on (Rs.Mn)

Value added (Rs.Mn) Value added %
Total 3,059,613 1,152,401 1,907,212 100.0
Trade 1,089,945 268,904 821,041 43.0
Services 1,969,668 883,497 1,086,171 57.0

Economic SecƟ on Establishments Person engaged
Number  % Number  %

Total 56,553 100.0 1,151,173 100.0
Wholesale and retail trade; repair of motor 
vehicles and motorcycles 23,519 41.6 296,467 25.8
TransportaƟ on and storage 3,218 5.7 148,390 12.9
AccommodaƟ on and food service acƟ viƟ es 6,855 12.1 183,838 16.0
InformaƟ on and communicaƟ on 935 1.7 64,020 5.6
Real estate acƟ viƟ es 181 0.3 3,572 0.3
Professional, scienƟ fi c and technical acƟ viƟ es 1,159 2.0 28,627 2.5
AdministraƟ ve and support service acƟ viƟ es 1,409 2.5 124,208 10.8
EducaƟ on 11,428 20.2 168,601 14.6
Human health and social work acƟ viƟ es 2,156 3.8 66,218 5.8
Art, entertainment and recreaƟ on 776 1.4 11,713 1.0
Other service acƟ viƟ es 4,917 8.7 55,519 4.8

Table 4.2: Key indicators by economic sector - 2017

Key economic indicators on trade and services are shown in table 4.2. The total output of the trade 
and services sector is more than 3000 billion rupees while the value added is nearly 2000 billion 
rupees. The trade sector alone account for 43 % of the total value added with all other services 
acƟ viƟ es accounƟ ng for 57%. 
4.3: Number of establishments and persons engaged by economic secƟ on -2017

As indicated in table 4.3, most of the of establishments are engaged in wholesale and retail trade 
(41.6 %) followed by educaƟ on (20.2 %) and accommodaƟ on & food services acƟ viƟ es (12.1 %). Fig-
ure 4.3 Reveals that wholesale and retail trade also reports the highest number of persons engaged 
as well. AccommodaƟ on & food services acƟ viƟ es recorded the second highest number of persons 
engaged (16.0 %) followed by educaƟ on (14.6 %).  These three secƟ ons alone account for 73.9 % 
of total establishments and 56.4 % of persons engaged in small, medium and large scale privately 
owned establishments in the services sector of sri lanka.
 12 



Although the number of establishments in administraƟ ve and support services acƟ viƟ es (1,409) 
is low when compared to other sectors, it has employed comparaƟ vely higher number of persons 
(124,208). A similar paƩ ern of high employment has been demonstrated by informaƟ on & com-
municaƟ on and  transport & storage acƟ viƟ es as well, despite the lower number of establishments 
engaged in the business. On the other hand wholesale & retail trade (including repair of motor 
vehicles and motor cycles) and other service acƟ viƟ es reported relaƟ vely lower number of persons 
engaged compared to the number of establishments.

Out of all industry secƟ ons within the purview of the service sector, the least number of establish-
ments as well as the persons engaged is reported in real estate secƟ on.

Figure 4.3: Number of persons engaged by economic secƟ on – 2017
Wholesale and retail trade; repair of motor vehicles and motorcycle
AccommodaƟ on and food service acƟ viƟ es

EducaƟ on
TransportaƟ on and storage

AdministraƟ ve and support service acƟ vites
Human health and social work acƟ viƟ es

InformaƟ on and communicaƟ on
Other service acƟ viƟ es

Professional, scienƟ fi c and technical acƟ viƟ es
Art, entertainment and recreaƟ on

Real estate acƟ viƟ es 3,572
11,713

28,627
55,519

64,020
66,218

124,208
148,390

168,601
183,838 296,467

0 50,000 100,000 150,000 200,000 250,000 300,000

Figure 4.2: Number of establishments by economic secƟ on – 2017
Wholesale and retail trade; repair of motor vehicles and motorcycle

EducaƟ on
AccommodaƟ on and food service acƟ viƟ es

Other service acƟ viƟ es
TransportaƟ on and storage

Human health and social work acƟ viƟ es
AdministraƟ ve and support service acƟ vites

Professional, scienƟ fi c and technical acƟ viƟ es
InformaƟ on and communicaƟ on

Art, entertainment and recreaƟ on
Real estate acƟ viƟ es
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Figure 4.4:  Gender composiƟ on of persons engaged by economic secƟ on – 2017

Human health & social work acƟ viƟ es demonstrated the highest female parƟ cipaƟ on of 66.0 %  
among all the economic secƟ ons. The second highest female parƟ cipaƟ on which is 60.2 % is wit-
nessed in the educaƟ on secƟ on. The percentage of females engaged in all the other secƟ ons is low-
er than males. Lowest female parƟ cipaƟ on which is only 16.1 percent is reported in transportaƟ on 
and storage acƟ viƟ es.  

Economic SecƟ on
Salary per 

year  
(Rs.Mn.)

Average salary 
per person

(Rs.)
Salary 

variances *
Total 600,942 522,025 1.0
Wholesale and retail trade; repair of motor vehicles 
and motorcycles 145,792 491,764 0.9
TransportaƟ on and storage 115,357 777,394 1.5
AccommodaƟ on and food service acƟ viƟ es 80,350 437,070 0.8
InformaƟ on and communicaƟ on 99,368 1,552,139 3.0
Real estate acƟ viƟ es 2,208 618,135 1.2
Professional, scienƟ fi c and technical acƟ viƟ es 17,143 598,829 1.1
AdministraƟ ve and support service acƟ viƟ es 40,833 328,748 0.6
EducaƟ on 55,449 328,877 0.6
Human health and social work acƟ viƟ es 28,070 423,899 0.8
Art, entertainment and recreaƟ on 4,233 361,434 0.7
Other service acƟ viƟ es 12,138 218,633 0.4

83.9
81.2
80.0
78.9

74.3
70.0

67.7
65.5

62.4
39.8

34.0

16.1
18.8
20.0
21.1

25.7
30.0

32.3
34.5

37.6
60.2

66.0Human health and social work acƟ viƟ es
EducaƟ on

Other service acƟ viƟ es
Professional, scienƟ fi c and technical acƟ viƟ es

InformaƟ on and communicaƟ on
AdministraƟ ve and support service acƟ vites

Wholesale and retail trade; repair of motor vehicles and motorcycle
Real estate acƟ viƟ es

AccommodaƟ on and food service acƟ viƟ es
Art, entertainment and recreaƟ on

TransportaƟ on and storage
0% 50% 100%

Male Female

Table 4.4: Salaries and wages by economic secƟ on – 2017
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Annual remuneraƟ on per person is an important indicator that could reveal crucial informaƟ on 
on labour market together with labour demand. Also it can be uƟ lized in formulaƟ ng policies on 
technical educaƟ on and vocaƟ onal training. The annual average remunaraƟ on per person engaged 
for diff erent economic secƟ ons is shown in fi gure 4.5. InformaƟ on and communicaƟ on acƟ viƟ es 
reported the highest average annual salary per person (Rs.1,552,139) followed by transport and 
storage acƟ viƟ es (Rs.777,394) and real estate acƟ viƟ es (Rs.618,135). The most salient feature 
shown in the table is that the average annual remuneraƟ on per person paid by the informaƟ on and 
communicaƟ on secƟ on is almost twice of the remuneraƟ on paid by its second largest counterpart 
(transport and storage acƟ viƟ es secƟ on). 
It could be further observed that 4 economic secƟ ons namely: “art, entertainment and recreaƟ on”, 
“educaƟ on”, “administraƟ ve and support service acƟ viƟ es”, and “other service acƟ viƟ es”, have paid 
the lowest remuneraƟ ons to their employees, which is below the threshold of Rs. 400,000/= per 
person per annum. 

The average annual remuneraƟ on of a person in the informaƟ on and communicaƟ ons secƟ on 
is 3 Ɵ mes higher than the per capita average annual remuneraƟ on of the total services sector. 
High levels of remuneraƟ ons are also reported in the transport and storage secƟ on, which is 1.5 
Ɵ mes higher than the average of the services sector. Other services acƟ viƟ es reported the lowest 
remuneraƟ on rate, with 0.4 Ɵ mes when compared to per capita average annual remuneraƟ on of 
the total services sector.
Figure 4.5: Annual remuneraƟ on per person by economic secƟ on - 2017

Rs.

InformaƟ on and communicaƟ on
TransportaƟ on and storage

Real estate acƟ viƟ es

Professional, scienƟ fi c and technical acƟ viƟ es
Wholesale and retail trade; repair of motor vehicles and motorcycle

AccommodaƟ on and food service acƟ viƟ es

Human health and social work acƟ viƟ es
Art, entertainment and recreaƟ on

EducaƟ on
AdministraƟ ve and support service acƟ vites

Other service acƟ viƟ es
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Figure 4.6: Annual output per person by economic secƟ on - 2017

Output per person engaged is an indicator which reveals the labour producƟ vity of an industry. Ac-
cording to fi gure 4.6 The informaƟ on and communicaƟ on secƟ on stands very signifi cant to the rest 
of the economic acƟ viƟ es in terms of output per person, with over 7.7 million rupees per annum. 
Similar paƩ ern could be observed (as depicted in fi gure 4.5) in the same economic secƟ on in terms 
of the average annual remuneraƟ on per person, reporƟ ng over 1.5 million rupees per annum. 
The second largest economic secƟ on in terms of the annual output per person is the “real estate 
acƟ viƟ es” contribuƟ ng an output per person of around 4.7 million rupees, which is approximately 
sixty one percent of the value of informaƟ on and communicaƟ on secƟ on.   The wholesale and retail 
trade; repair of motor vehicles and motorcycle and the transport and storage acƟ viƟ es are in 3rd 
and 4th rank in labour producƟ vity. 
The “administraƟ ve and support service acƟ viƟ es” and the “educaƟ on secƟ on” are found to be 
the least producƟ ve economic acƟ viƟ es where the annual output  per person is less than Rs.one 
million. 
It is also noteworthy that these secƟ ons also reported low values for annual average remuneraƟ ons 
per person as well.

Rs.
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Value added per persons engaged is also an indicator which suggests an indicaƟ on on labour pro-
ducƟ vity. Figure 4.7 Shows the annual value added per person by economic secƟ on. InformaƟ on 
and communicaƟ on acƟ viƟ es are reported to be at the top when ranking this indicator. The annual 
value added per person engaged in this secƟ on is Rs. 4,219,966. The same economic secƟ on re-
ported the highest annual average remuneraƟ on per person as well as the highest annual output 
per person, whereas the “educaƟ on” and the “other service acƟ viƟ es” secƟ ons reported the lowest 
values for this indicator. A comparison among the three indicators of “annual salary per person”, 
“annual output per person” and “annual value added per person” reveals that the economic sec-
Ɵ ons of “educaƟ on”, “administraƟ ve and support service acƟ viƟ es”, and “other service acƟ viƟ es” 
reported lowest values for all three indicators. The report further suggests that the “informaƟ on 
and communicaƟ on secƟ on” has an enormous potenƟ al to grow as a one of the prominent eco-
nomic acƟ viƟ es in the country, if the it infrastructure and the it capacity in the educaƟ on system 
is properly developed, towards overall economic development via a knowledge based economy .  

Figure 4.7: Annual value added per person by economic secƟ on – 2017

Rs.
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Chapter 5 Statistical Tables
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0
60

Pro
gra

mm
ing 

and
 bro

adc
asƟ 

ng a
cƟ v

iƟ e
s

75
7,3

42
5,9

71,
651

,85
8

22,
249

,49
2,3

74
7,0

55,
059

,06
7

15,
194

,43
3,3

07
61

Tele
com

mu
nica

Ɵ on
225

23,
220

26,
247

,34
4,1

80
287

,96
1,1

93,
820

162
,35

3,7
57,

580
125

,60
7,4

36,
240

62
Com

put
er p

rog
ram

min
g co

nsu
ltan

cy a
nd 

rela
ted

 acƟ
 viƟ 

es
205

23,
517

63,
269

,13
4,4

80
163

,49
9,9

33,
812

46,
421

,13
8,6

10
117

,07
8,7

95,
202

63
Info

rma
Ɵ on

 ser
vice

 acƟ
 viƟ 

es
108

5,2
68

2,2
34,

103
,75

5
10,

158
,94

4,3
55

3,1
52,

185
,89

0
7,0

06,
758

,46
5

Tot
al

935
64,

020
99,

367
,91

2,5
79

495
,78

0,9
47,

520
225

,61
8,7

40,
814

270
,16

2,2
06,

706
Rea

l es
tate

 acƟ
 v-

iƟ e
s

68
Rea

l es
tate

 acƟ
 viƟ 

es
181

3,5
72

2,2
08,

162
,39

4
16,

779
,34

8,6
15

3,7
18,

101
,23

4
13,

061
,24

7,3
81

Tot
al

181
3,5

72
2,2

08,
162

,39
4

16,
779

,34
8,6

15
3,7

18,
101

,23
4

13,
061

,24
7,3

81
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Eco
nom

ic 
Sec

Ɵ on
Eco

nom
ic d

ivis
ion

Per
son

 

Pro
fess

ion
al, 

scie
nƟ fi

 c a
nd 

      
 

tec
hni

cal
acƟ 

viƟ 
es

69
Leg

al a
nd 

acc
oun

Ɵ ng
 acƟ

 viƟ
 es

338
9,0

50
5,2

73,
413

,57
6

13,
461

,74
3,4

23
2,4

01,
135

,98
8

11,
060

,60
7,4

35
71

Arc
hite

ctu
ral 

and
 en

gin
eer

ing 
acƟ 

viƟ e
s, 

tec
hni

cal 
tesƟ

 ng
 and

 ana
lysi

s
318

4,6
36

2,3
59,

519
,99

3
12,

861
,35

9,7
05

4,2
31,

148
,33

2
8,6

30,
211

,37
3

72
Scie

nƟ fi
 c r

ese
arch

 and
 de

velo
pm

ent
28

1,1
73

1,9
80,

507
,67

8
4,4

79,
472

,48
2

725
,22

6,1
72

3,7
54,

246
,31

0
73

Adv
erƟ 

sing
 and

 ma
rke

t re
sea

rch
199

8,1
45

5,0
58,

392
,73

2
28,

095
,86

7,2
65

9,3
49,

902
,98

5
18,

745
,96

4,2
80

74
Oth

er p
rofe

ssio
nal,

 sci
enƟ

 fi c 
and

      
    

tec
hni

cal 
acƟ 

viƟ 
es

260
5,0

57
2,2

48,
983

,59
0

7,2
51,

787
,11

7
2,6

93,
525

,22
8

4,5
58,

261
,88

9
75

Vet
erin

ary
 acƟ

 viƟ 
es

16
566

221
,73

2,3
35

831
,33

4,7
55

207
,07

1,0
95

624
,26

3,6
60

Tot
al

1,1
59

28,
627

17,
142

,54
9,9

04
66,

981
,56

4,7
47

19,
608

,00
9,8

00
47,

373
,55

4,9
47

Adm
inis

traƟ
 ve

 
and

 sup
por

t    
ser

vice
 acƟ

 vit
es

77
Ren

tal 
and

 lea
sing

 acƟ
 viƟ 

es
198

1,5
79

463
,87

0,5
25

4,8
19,

670
,58

1
1,9

12,
992

,55
2

2,9
06,

678
,02

9
78

Em
plo

ym
ent

 acƟ
 viƟ 

es
383

25,
307

7,7
59,

794
,54

8
22,

699
,12

0,1
96

2,5
76,

934
,33

2
20,

122
,18

5,8
64

79
Trav

el a
gen

cy, 
tou

r op
era

tor,
 res

erv
aƟ o

n 
ser

vice
 and

 rel
ate

d ac
Ɵ vi

Ɵ es
284

8,4
07

4,2
43,

396
,24

5
39,

271
,72

7,3
10

6,5
87,

330
,96

4
32,

684
,39

6,3
46

80
Sec

urit
y an

d in
ves

Ɵ ga
Ɵ on

 acƟ
 viƟ 

es
233

66,
071

21,
846

,68
2,8

53
27,

851
,38

0,7
27

2,0
48,

908
,79

7
25,

802
,47

1,9
30

81
Ser

vice
s to

 bu
ildin

g an
d la

nds
cap

e ac
Ɵ v-

iƟ e
s

154
17,

967
4,0

81,
781

,85
2

6,3
03,

810
,71

0
1,4

86,
426

,02
6

4,8
17,

384
,68

4
82

Offi  
ce a

dm
inis

traƟ
 ve,

 offi 
 ce 

sup
por

t an
d 

oth
er b

usin
ess

 sup
por

t ac
Ɵ vi

Ɵ es
157

4,8
77

2,4
37,

717
,30

4
9,0

71,
347

,46
6

3,6
01,

160
,95

6
5,4

70,
186

,51
0

Tot
al

1,4
09

124
,20

8
40,

833
,24

3,3
27

110
,01

7,0
56,

990
18,

213
,75

3,6
27

91,
803

,30
3,3
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Eco
nom

ic 
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Eco
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Edu
caƟ 

on
85

Edu
caƟ 

on
11,

429
168

,60
1

55,
448

,97
2,9

88
141

,99
1,3

86,
537

42,
690

,47
9,9

23
99,

300
,90

6,6
14

Tot
al

11,
429

168
,60

1
55,

448
,97

2,9
88

141
,99

1,3
86,

537
42,

690
,47

9,9
23

99,
300

,90
6,6

14
Hum

an 
hea

lth 
and

 soc
ial w

ork
 

acƟ 
viƟ 

es
86

Hum
an h

ealt
h ac

Ɵ viƟ
 es

1,3
72

52,
288

24,
037

,43
9,6

09
87,

215
,95

6,2
11

31,
850

,40
4,6

35
55,

365
,55

1,5
76

87
Res

ide
nƟ a

l ca
re a

cƟ v
iƟ e

s
431

7,0
04

2,0
01,

419
,38

6
5,4

40,
615

,62
0

3,0
86,

160
,65

2
2,3

54,
454

,96
8

88
Soc

ial w
ork

 acƟ
 viƟ

 es 
wit

hou
t    

      
      

  
acc

om
mo

daƟ
 on

 
353

6,9
26

2,0
31,

059
,54

6
4,7

72,
764

,56
3

2,0
15,

912
,85

3
2,7

56,
851

,71
0

Tot
al

2,1
56

66,
218

28,
069

,91
8,5

41
97,

429
,33

6,3
94

36,
952

,47
8,1

40
60,

476
,85

8,2
54

Art
, en

tert
ain

-
me

nt a
nd 

rec
re-

aƟ o
n

90
Cre

aƟ v
e, a

rts 
and

 ent
erta

inm
ent

      
      

acƟ 
viƟ e

s 
225

2,0
60

359
,85

8,4
00

972
,57

6,0
30

273
,18

0,0
00

699
,39

6,0
30

91
Libr

arie
s, a

rch
ives

, m
use

um
s an

d o
the

r 
cult

ura
l ac

Ɵ viƟ
 es

61
742

260
,78

4,5
00

608
,20

0,4
30

220
,88

5,4
00

387
,31

5,0
30

92
Gam

blin
g an

d b
eƫ  

ng a
cƟ v

iƟ e
s

265
3,7

86
1,2

25,
506

,91
2

12,
400

,55
9,4

70
3,1

00,
521

,37
0

9,3
00,

038
,10

0
93

Spo
rts 

acƟ 
viƟ e

s an
d am

use
me

nt a
nd 

rec
rea

Ɵ on
 acƟ

 viƟ 
es

225
5,1

25
2,3

87,
322

,97
5

6,5
58,

989
,65

0
1,2

92,
158

,30
0

5,2
66,

831
,35

0
Tot

al
776

11,
713

4,2
33,

472
,78

7
20,

540
,32

5,5
80

4,8
86,

745
,07

0
15,

653
,58

0,5
10

Oth
er s

erv
ice 

acƟ 
viƟ 

es
94

AcƟ
 viƟ 

es o
f m

em
ber

ship
 org

aniz
aƟ o

ns
4,1

27
47,

109
9,0

63,
914

,64
0

55,
450

,64
2,0

95
35,

059
,86

8,2
79

20,
390

,77
3,8

16
95

Rep
air 

of c
om

put
ers 

and
 pe

rso
nal 

and
 

hou
seh

old
 goo

ds
237

2,6
32

1,0
62,

831
,93

5
6,2

61,
259

,27
2

2,1
73,

892
,99

2
4,0

87,
366

,28
0

96
Oth

er p
erso

nal 
ser

vice
 acƟ

 viƟ 
es

553
5,7

78
2,0

11,
562

,25
2

6,5
03,

189
,01

7
2,4

87,
393

,26
5

4,0
15,

795
,75

2
Tot

al
4,9

17
55,

519
12,

138
,30

8,8
27

68,
215

,09
0,3

84
39,

721
,15

4,5
36

28,
493

,93
5,8

48
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